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Business is different from other discipline. It is very practical, social and 
integrated. The students graduate from the business school of Chinese universities of 
applied-oriented always work for the small and medium companies which are 
different from big companies. So their business curriculum are different from the 
engineer’s in the universities of applied-science, and also different from the business 
modules in the research-oriented universities. We need to do the research 
independently. In view of the remarkable achievements which the German universities 
of applied-science made, the dissertation will compare the business curriculum and 
their execution between Chinese and German universities of applied-science with the 
methods of questionnaire survey, interview, text analysis and case study, and then 
propose some suggestion in the curriculum targets, curriculum design, its execution 
and assessment for the Chinese universities of applied-oriented. 
For these 4 questions, the dissertation proposed that we should lower down the 
education objective, adopt the Competence-Based curriculum idea, pay more attention 
to the interdisciplinary knowledge, self-study competence and social responsibility. 
For the curriculum design, we should add the transition business curriculum into the 
high school or in the first semester of the universities, adopt the curriculum form of 
module, and then combine theory instruction with practical action, general education 
with specialty education, business knowledge with engineer knowledge, set up some 
exercise lessons or seminar, increase specialty courses and practical opportunities, and 
develop some new curriculum or textbooks with Chinese characteristics. For the 
curriculum execution, the teaching center should be changed from teachers to students. 
Lecturers should use more project approach. In curriculum assessment, teachers 
should use configuration assessments before new lessons, set more formative 
assessments later, and make the summative assessments more consistent with the 
curriculum objectives. 
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此市场需求十分旺盛。以福建省为例，2009 年至 2012 年，人才市场上需求量连
续四年排行第一的专业就是商科类的市场营销专业，① 然而人才市场存在一个很
奇怪的现象：企业对高等商科人才需求大与应用型本科院校商科类毕业生就业情
况不理想的情况并存。同样以 2009 年至 2012 年的福建省为例，人才市场上 难
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